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Fast-Food Nation

In Fast-Food Nation, by Eric Schlosser, the vast negative effects of the fast food industry, which have enveloped the nation in the past decades, are explained through statistics, interesting stories, and background information. Eric Schlosser, an investigative journalist, was determined to challenge fast-food industries not only for their negative health factors, but also for their negative economic factors.  By using startling statistics, along with ethos, pathos, and logos, he makes a strong case to the reader about the ways the fast-food industry has affected the economy, health, and caused a warped image of American culture. He adds an emotional connection to the reader as he makes points about the low wages only the most desperate people will accept in order to make ends meet, something many people can relate to. He makes these points in order to open the eyes of all Americans of the destruction fast-food restaurants have caused across the nation. Although our favorite fast-food restaurants, like McDonalds, provide a convenient, fast, and cheap way to dine, the negative effects of these unhealthy, unfair, and unsustainable places outweigh the conveniences. Schlosser wants to prove to Americans that better employee conditions, food quality, and culture protection need to occur in order to stop America from becoming a complete “Fast-Food Nation.”


One of the author’s main arguments used to show the negative effects of fast-food in America is the poor treatment of McDonald’s, and similar companies, employees. Using ethos, he draws attention to a system that does not look at the employees as individuals, but solely as labor machines which can be easily replaced at any time. By creating extreme standardization, workers need not be skilled, but simply able to follow the very detailed manual,  used at McDonalds’ across the country. In order to clearly convey this point, Schlosser includes testimony by another expert in the field:“ The sociologist George Ritzer has attacked the fast-food industry for celebrating efficiency ahead of every other human value, calling the triumph of McDonald’s ‘the irrationality of rationality’”(qtd. Schlosser 9).This specific point relies heavily on the use of ethos. By using the term “irrationality or rationality” he points out that although America allows McDonald’s to seem rational, it is irrational at it’s core due to it’s negative effects not only on employees but in all aspects.  This statement also argues that the individual is of little to no importance in the fast-food industry, which Schlosser argues is not ethically correct. 


A second claim Schlosser makes to the readers in this piece is that the fast-food industry has not only impacted employee conditions, but also cultural aspects of  American society. He makes the reader question what type of culture we are participating in if something as trivial and negative as fast-food has become a major factor in society. He brings up the point that it is, in fact, hard to imagine American society without greasy hamburgers ready to eat within minutes. To grab the reader’s attention, Schlosser points out many facts that relate to America’s culture. In one statement, he reveals this startling information: “A survey of Americans found that ninety-six percent could identify Ronald McDonald. The only fictional character with a higher degree of recognition was Santa Claus...It’s corporate symbol- The Golden Arches- is now more widely recognizable than the Christian cross”(Schlosser 4). This quotation shows the author’s use of pathos. Although this is a fact, many Americans hold a connection to religion, and very popularly to Christianity. To hear that a corporate chain restaurant, which has negatively impacted America in many ways, receives more recognition than a major symbol of the Church causes readers to feel emotionally connected to the issue. Ideally, many religious Americans would hope that the Church would not be put on a lesser scale than an unethical corporate food chain. 


Schlosser appeals to readers in another approach dealing with the health contents--if it can be called that- in the fast-food industry. He argues his point that the food produced and served in establishments such as McDonalds, Taco Bell, Wendy’s, and Burger King, are less like real food and more like processed chemicals. He appeals to the reader’s logic, using logos, in that they should not be consuming foods which will jeopardize health, and increase the risk of disease. He creates a visually disturbing image for the reader as he describes the food “making” process. He writes, “The only fresh ingredients at most fast-food restaurants are the salad greens, tomatoes, and some toppings. At taco bell, the beef arrives frozen and precooked in vacuum-sealed plastic bags...The cooking process in simple. ‘Everything’s add water’”(qtd. Schlosser 15). Another study shows that while it is suggested that 25 to 30 percent of daily calories should come from fat,  most to all fast-food meals meet and exceed total daily fat allowance. This, logically, is not something that readers would want to put in their bodies as it is extremely unnatural and, presumably, unhealthy. Through this use of logos, Schlosser reminds his readers of the age-old saying “You are what you eat”. 


When I chose my topic as the fast-food nation, I immediately thought of a fascinating book which I read about four years ago, about a man explaining the fast-food industry through a variety of experiences and stories. Although I had already read the piece, after focusing on one excerpt and observing careful analysis, I was able to gain much more insight. I was pushed to look beyond the surface of the text and delve into how and why the author presented his claims in the manner that he chose. Before my analysis,  Schlosser convinced me of the negative effects of the fast-food industry without even really being able to put my finger on why or how he accomplished this. After I took note of the ways he convinced his readers, through ethos, logos, and pathos, I agreed with the argument he presented with a stronger confidence. 


 Although greasy, salty, french fries have always been a weak spot for me, after reading just this small section from Schlosser’s book, Fast-Food Nation, I was convinced that its calorie-filled goodness may not be so worth it after all. Surprisingly, the points that engrossed me the most were not the ones which made me aware of the chemicals I have ingested from dining at my favorite fast-food chains, but more so the corporate system which negatively impacts the economy and poorly treats its’ employees. As a teenager who has been working for three years at minimum wage paying jobs, I made a personal connection to the lack of thought these corporations give to their employees. By allowing these things to continue, the individual will continue to be demeaned and corporations like McDonald’s will continue to look at employees as if they have an expiration date stamped on their foreheads. Schlosser appropriately laid out points using logic, emotional connections, as well as ethical connections in order to reveal to his reader’s the hidden dangers of the all-American meal. 


