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"In Your Face: How the Fast-food Industry Drives Us to Eat." Interview by Kelly Brownwell. 


Nutrition Action Health Letter May 2010: 3-6. Health Source: Consumer Edition. Web. 1 


Apr. 2013.

Kelly Brownell, a professor in the Department of Psychology at Yale University, claims, in “In Your Face How the Fast-Food Industry Drives Us to Eat” (2010) that while obesity can be mostly blamed on the individual, society’s pressures and influences towards a fast-food lifestyle are also largely to blame. She supports this claim by describing the increase of obesity in the past decade, discussing the use of advertisement, and also explaining that this generation may be the first to have a shorter longevity than its predecessors. As far as advertisement goes, she points out the bombarding and constant pressure seen on TV, billboards, computer, and the radio which push people towards unhealthy lifestyles. She hopes to sway her audience’s opinions of the causes of obesity in order to cause a possible change in legislation regarding the issue of fast-food along with lifestyle changes. She appeals to an adult audience who is familiar with fast-food pressures and establishes a fear-inflicting tone of warning.

Laidman, Jenni. "Fat City." Louisville Magazine Jan. 2012: 58-62. MasterFILE Premier. Web. 25 


Mar. 2013.

Jenni Laidman argues in “Fat City” (2012) that the fast-food industry needs to be diminished or reformed in order to protect American’s from it’s harmful effects. In order to convince readers that fast-food has negative effects on the society of American Youth, this author uses startling statistics as well as examples of health reform within schools. Within these statistics, she informs readers that 21% of kids ages ten to seventeen were obese and 1/3 of the US population has not worked out in at least a month. Also, she discusses a program, “Helathy Hometown”, which has put effort into helping make school lunches healthier. She brings forward the information about the unhealthy ingredients in fast-food in order to call for reader’s to rethink the types of food they feed themselves and their families. Her audience seems to focus mostly on adults who have children, as she uses a tone of caution and worry for children who are exposed to this type of diet. 

Ritzer, George. The McDonaldization of Society. Thousand Oaks, CA: Pine Forge, 2004. Print.

This author, George Ritzer, argues in his book The McDonaldization of Society (2004) that McDonald’s has not only effected the health of American’s, but has also encroached on various aspects of societal life. He suggests ways in which this problem should be remedied through actions not only in the health field but also the economic area. He appeals to the reader using logos, by reminding the reader how strange, and not necessarily positive, it is that a fast-food organization controls large facets of society. He appeals to all Americans, because he speaks broadly about culture changes which effect people across the nation, and establishes a casual tone with the reader’s to keep them interested and attentive to the details of the text. 

Schlosser, Eric. Fast Food Nation: The Dark Side of the All-American Meal. Boston: Houghton 


Mifflin, 2001. Print.

In Fast Food Nation (2001),  Eric Schlosser, an investigative journalist, argues that the fast-food industry has slowly taken over American society. This suggestion can be supported through evidence found in anecdotes and fascinating statistics, for example $50 million Americans are served at McDonald’s daily. His purpose is to make readers more aware of the negative effects of the fast-food industry on society in order to encourage them to make lifestyle changes which include the elimination of fast-food in their diet. Throughout the book, Schlosser establishes an informal, but knowledgable tone, which can be interpreted and understood by most teenage to adult audiences.

Smart, Barry, ed. Resisting McDonaldization. London [SAGE, 1999. Print.

Barry Smart, a research professor and author of Resisting McDonaldization (1999), argues that McDonald’s influence has spread far beyond the yellow and red walls of the fast-food restaurants and has encroached on the way American culture functions. He supports this argument by describing the contradictory ways in which McDonald’s advertises as well as including daunting facts about the large economic affiliation associated with this chain. The purpose seems to be a spread of knowledge about ways to be aware of false advertisements as well as the impacts on economy in order to allow consumers to make smart, informed decisions about where they choose to bring business. Smart appeals to an adult audience, given the somewhat thorough range of information, and establishes a mostly informative voice, with less opinion but more facts in order to allow for a person to establish their own voice on the issue.

Spake, Amanda. "How McNuggets Changed the World." US News & World Report 130.3 (2001): 


54. Academic Search Premier. Web. 3 Apr. 2013.

Spake, author of “How McNuggets Changed the World” (2013), claims that although McDonald’s may be economically cheaper, the company slips a hidden costs lurking beneath the dollar menu; the consumer’s health.  She develops this claim by describing what has to be given up in order to obtain such low prices: safe and healthy ingredients. She describes that the food is so cheap because the food is unhealthy, and therefore inexpensive, in order to make the readers think about what they are ingesting, and whether it is healthy and safe. By establishing an informative tone with careful analysis, she focuses on a mature audience who are able to read slightly difficult material, and still understand the meaning behind it. 

Prakash, Madhu S., and Dana L. Stuchul. "Fast Food and Environmental Awareness." Encounter 


16.4 (2003): 49-54. Academic Search Premier. Web. 1 Apr. 2013.

Prakash and Stuchul argue, using Eric Schlosser’s Fast Food Nation for their journal “Fast Food and Environmental Awareness” (2003) that fast-food has astoundingly negative effects on the lives of college students today. They support their argument by using real life examples and interviews with college students who state that fast-food is an everyday staple which they would not be able to function without, due to busy schedules and expenses of healthy food. They propose alternate options to fast-food as well as the consequences it has on health, economy, and beyond in order to turn students away from supporting fast-food industries, despite convenience. The audience addressed is college students, therefore the tone used is informative, but understandable, making for an interesting read. 

Wallis, Claudia. "The Obesity Warriors." Time 7 June 2004: 78-89. Academic Search Premier. 


Web. 25 Mar. 2013.

This source, “The Obesity Warriors” (2004), written by Claudia Wallis, effectively argues that American’s have become obese largely because of the unhealthy food readily available to them. In order to get her point across completely, the author uses ethos, and makes the reader believe it is unethical how consumers are being deceived into believing food is more healthy than it is due to false labels stating “healthy option.” Beyond simply talking about fast-food, the author delves further into the issue of obesity and ways to stop it, through advocating for healthier food options across the board, whether it be in schools or public restaurants. She uses a positive tone, by describing what is being done to change this issue, and establishes an audience of those who are looking for more information on health, but are not necessarily experts. 


